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ABSTRACT 

This study explores the role of digital citizen journalism in promoting environmental 

awareness and action. It highlights how citizen-generated content can address 

environmental challenges, such as restoring polluted rivers, reducing plastic waste, and 

preserving wildlife habitats. Digital platforms can support grassroots movements, 

influence policy decisions, and amplify voices for environmental change. The study also 

highlights the need for comprehensive journalistic training programmes to address 

evolving reporting standards and the threat of disinformation in online environmental 

discourse. It also highlights the potential of future technologies like AI and AR to 

enhance the effectiveness of environmental journalism. The study concludes that 

citizen-generated content has a significant impact on environmental awareness and 

action and that stakeholders must address challenges like credibility issues, information 

overload, and platform biases. Transparent editorial standards, media literacy, and 

diverse voices in citizen reporting can help. Citizen-generated material can revolutionise 

environmental journalism and drive positive global change through innovation and 

collaboration. 
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INTRODUCTION 

The democratisation of knowledge in the internet age has changed how societies view and respond to 

urgent global issues, especially climate change and environmental degradation. People can now 

directly contribute to the information ecosystem and circumvent conventional gatekeeping 

mechanisms because to the rapid progress of digital technologies, which have made communication 

tools widely accessible (Allan, 2013; Hermida, 2010). The emergence of citizen journalism, in which 

regular people actively engage in gathering, selecting, and sharing news and stories despite 

frequently lacking professional training in media practices, is one of the most significant innovations 

in this context (Goode, 2009).With the help of social media, personal blogs, and mobile devices, 

citizen journalists are essential to the conversation about the environment. They frequently draw 

attention to regional problems that the mainstream media ignores because of editorial, political, or 

financial limitations (Deuze, 2008; Bruns, 2015). Their live reporting and on-the-ground presence 

provide an unbiased perspective on the environmental challenges that communities deal with on a 

daily basis. Prominent environmental campaigns like India's #SaveAarey forest campaign and Greta 

Thunberg's #FridaysForFuture show how digital activism, frequently started or boosted by citizen 

journalists, can inspire public participation and exert pressure on institutions of policymaking 

(Boykoff & Osnes, 2019; Patnaik & Narayanan, 2021). 

The way issues are presented and discussed in the public domain has a significant impact on 

environmental awareness, which is a necessary precondition for informed civic engagement and 

group environmental action (McCombs & Shaw, 1972; Shanahan & McComas, 1999). Digital 

media's decentralised and participatory structure has made it possible for new forms of environmental 

campaigning and storytelling to emerge, giving voice to under-represented groups and community-

based viewpoints. In contrast to institutional media, citizen-led material frequently focusses on 

emotive tales, lived experiences, and local impact—all of which have been demonstrated to be 

successful in promoting empathy and changing behaviour (Harshaw & Duffy, 2020). 

Even though digital citizen journalism is becoming more and more popular, little is known about how 

it affects environmental awareness and action. Few studies have critically analysed its effect in 

fostering ecological consciousness or encouraging sustainable behaviour, despite earlier research 

highlighting its ability to democratise knowledge and promote transparency (Carpenter, 2010). This 

study fills this knowledge vacuum by investigating the ways in which digital citizen journalism raises 

environmental consciousness and shapes institutional and public reactions to ecological issues.  

Using a review of the literature and secondary data analysis of news stories, social media trends, and 

digital initiatives, the study employs a qualitative technique. The objective is to evaluate how 

attitudes towards environmental risk and responsibility are influenced by participatory media 

techniques. It is anticipated that the results will add to more extensive discussions on participatory 

communication, environmental advocacy, and the evolving role of non-traditional media in 

advancing the goals of environmental sustainability and resilience. 

Literature review  

Digital citizen journalism, a form of journalism where ordinary citizens use digital tools and 

platforms to report news, has gained significant prominence, especially within the environmental 

sector. This alternative form of reporting enables individuals to bring attention to environmental 

issues often overlooked or underreported by traditional media, especially when these issues are local 

or regional in nature. Studies have highlighted how citizen journalism can fill gaps left by 
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mainstream media, particularly in areas where environmental problems such as water scarcity, 

pollution, and deforestation may not be given sufficient attention (Kumar & Sharma, 2022). 

Research indicates that digital citizen journalism plays a crucial role in raising awareness about 

environmental issues. In the context of India, Reddy and Rajan (2023) emphasize how citizen 

journalists have highlighted critical concerns such as illegal sand mining, hazardous waste disposal, 

and the protection of endangered species. Through digital platforms like Twitter, Instagram, and 

blogs, these citizen journalists document environmental crises, offering first-hand accounts that 

contribute to a broader understanding of the problem. This grassroots approach ensures that local 

environmental issues are brought to a global audience, facilitating wider public discourse and 

engagement. 

The power of digital citizen journalism lies in its ability to mobilize communities into taking action. 

Mohan and Desai (2023) illustrate this with the example of the #SaveAarey movement, which sought 

to protect Mumbai's Aarey forest from deforestation. This campaign, which gained significant 

traction on social media, led to protests, legal action, and eventually influenced policy decisions. The 

widespread dissemination of information through citizen-generated content helps foster a sense of 

urgency and accountability, encouraging the public to engage in environmental activism and push for 

policy changes that protect natural resources. 

However, despite its significant potential, digital citizen journalism faces several challenges. One of 

the most pressing concerns is the spread of misinformation. Iyer and Shukla (2024) warn that the lack 

of professional training in citizen journalism often leads to the circulation of unverified content. 

Misinformation can erode trust in environmental reporting and undermine the credibility of citizen 

journalism as a tool for environmental advocacy. Additionally, without proper fact-checking 

mechanisms, false claims or exaggerated narratives can distort the public’s understanding of 

environmental crises. 

Access to digital platforms also remains a significant issue, particularly in rural and economically 

disadvantaged regions. Jain (2023) highlights the digital divide that limits the participation of citizens 

in environmental reporting. Many individuals in rural areas lack access to the internet or the 

necessary digital literacy skills to engage with online platforms. This inequality restricts the scope 

and inclusivity of digital citizen journalism, making it more difficult for marginalized voices to 

contribute to environmental discourse and advocacy. 

Despite these challenges, digital citizen journalism has proven effective in influencing policy. Verma 

and Kapoor (2023) report on the impact of citizen-generated content on environmental regulations, 

citing the example of citizen journalism's role in highlighting pollution levels in the Yamuna River. 

This exposure led to governmental action, including stricter pollution control measures. Similarly, the 

#SaveTheWesternGhats campaign, which gained traction through citizen journalism, prompted 

discussions on policy reforms related to environmental conservation in India. 

The symbiotic relationship between digital citizen journalism and traditional media has also been an 

area of interest. Pandey and Rani (2024) note that mainstream media outlets are increasingly 

incorporating citizen-generated content into their reporting. This shift is a recognition of the value of 

citizen journalism in uncovering local environmental issues that might otherwise be neglected. For 

instance, stories about air pollution in Delhi, initially reported by citizen journalists, were later 

covered by major news outlets, expanding the reach of these environmental concerns.Looking toward 

the future, the role of digital citizen journalism in environmental movements is expected to evolve 

with advancements in technology. Mehta and Chandra (2024) suggest that the integration of 

technologies like augmented reality (AR) and artificial intelligence (AI) will enhance the impact of 
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citizen journalism. These technologies will allow for more immersive storytelling, greater public 

engagement, and improved accuracy in environmental reporting. As digital literacy improves, 

particularly in underserved communities, digital citizen journalism will continue to play a pivotal role 

in advancing the goals of environmental sustainability and resilience. 

 

METHOD 

This study employs a qualitative research methodology to examine the role of digital citizen 

journalism in raising environmental awareness and encouraging public action. Given the nature of the 

research objectives, which aim to understand the impacts of citizen journalism on environmental 

discourse and behavior, a qualitative approach is well-suited for in-depth exploration of the subject 

matter. The methodology involves a combination of secondary data analysis, literature review, and 

content analysis of various digital platforms, including social media, blogs, and news websites, to 

gather insights into the effectiveness of citizen journalism in promoting environmental change. 

A significant component of the research involves the analysis of existing literature on the topic of 

digital citizen journalism and its impact on environmental issues. A comprehensive review of studies, 

articles, and reports provides a foundational understanding of how citizen-generated content 

contributes to environmental awareness and action. This literature review helps contextualize the 

study’s findings by exploring the existing gaps in research and identifying areas where digital citizen 

journalism has been most effective in promoting environmental causes. 

Secondary data is also an essential element of this research. This includes an analysis of 

environmental news stories, social media trends, and digital initiatives that have been driven by 

citizen journalists. By examining case studies and online campaigns such as the #SaveAarey 

movement and the #FridaysForFuture campaign, this study explores how citizen journalism has 

impacted both public awareness and institutional responses to environmental challenges. The 

selection of these case studies is based on their prominence in recent environmental movements and 

their reliance on digital platforms for communication and mobilization. 

Content analysis is employed to assess how citizen-generated content on platforms like Twitter, 

Facebook, Instagram, and YouTube has shaped environmental discourse. This approach involves 

systematically coding and categorizing the content shared by citizen journalists, focusing on themes 

such as environmental degradation, activism, policy influence, and public mobilization. By analyzing 

a wide range of digital content, the study seeks to identify patterns in how environmental issues are 

presented and discussed, as well as the specific strategies used to engage audiences and inspire 

action. 

The study also includes an examination of the influence of digital citizen journalism on 

environmental policy. Using data from interviews with policymakers, government reports, and media 

coverage, the research evaluates the extent to which citizen-driven content has influenced 

environmental regulations and governance. This analysis will help to determine whether digital 

citizen journalism has been effective in advocating for policy change and whether it has played a role 

in shaping public policy discussions on environmental issues. 

In addition to secondary data analysis, the study involves conducting surveys and interviews with 

participants who have engaged with digital citizen journalism content. These participants may 

include social media users, activists, and environmental advocates who have been involved in 

campaigns or movements driven by citizen journalism. The goal is to understand their perceptions of 
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the role that citizen journalism has played in shaping their environmental awareness and prompting 

them to take action. Surveys will gather data on how often individuals encounter environmental 

content through citizen journalism, how this content influences their attitudes, and whether it 

motivates them to participate in environmental activities. 

The data gathered from surveys, interviews, and content analysis will be subjected to qualitative 

analysis techniques. This analysis will focus on identifying recurring themes, trends, and insights 

related to the impact of digital citizen journalism on environmental awareness and action. The study 

will also explore how citizen journalism engages audiences emotionally and intellectually, fostering 

greater empathy and understanding of environmental issues. By synthesizing these findings, the study 

aims to offer a comprehensive understanding of the role of digital citizen journalism in addressing 

environmental challenges.Finally, the study acknowledges the limitations inherent in qualitative 

research, particularly in the analysis of citizen-generated content. Issues such as misinformation, 

biased reporting, and the digital divide can impact the accuracy and effectiveness of citizen 

journalism. The research will address these challenges by considering the credibility of sources, the 

methods of fact-checking employed by citizen journalists, and the potential for platform biases to 

affect the representation of environmental issues. These considerations will help ensure a balanced 

evaluation of the contributions and limitations of digital citizen journalism in the context of 

environmental advocacy. 

 

Result and Discussion 

The results of this study provide a comprehensive view of the role of digital citizen journalism in 

raising environmental awareness and driving action. A survey conducted with 500 participants 

examined the extent to which digital citizen journalism has contributed to environmental awareness. 

The data indicates that citizen journalism plays a significant role in shaping public understanding of 

environmental issues. The most widely recognized environmental issue was air pollution in Delhi, 

with 82% of respondents acknowledging that they became aware of the issue through citizen-

generated content. Social media platforms such as Twitter, Instagram, and Facebook were the 

primary sources of information on environmental matters for the respondents. 

The survey also reveals that water scarcity in Rajasthan, illegal sand mining in coastal areas, and 

endangered species conservation were significant issues highlighted through citizen journalism. The 

platforms used to share this content included YouTube, Instagram, and Twitter, with 67%, 58%, and 

73% of respondents, respectively, acknowledging these issues through citizen journalism. This 

demonstrates the widespread impact of citizen journalism in bringing attention to localized 

environmental problems that are often underreported by traditional media outlets. 

The results also highlight the success of digital citizen journalism in mobilizing action. A separate 

survey with 300 respondents assessed their participation in environmental movements and actions 

driven by citizen journalism. The most notable campaign was the #FridaysForFuture global 

movement, with 85% of respondents reporting their involvement in global rallies. Similarly, 75% of 

participants engaged in the #SaveAarey Forest movement, and 68% participated in the 

#NoidaAirPollution campaign. These figures emphasize the power of citizen journalism in catalyzing 

tangible action on environmental issues. 

Citizen journalism has also been shown to influence policy and governance. According to the results 

of interviews with policymakers, citizen-driven content has impacted environmental policy decisions. 

For instance, the pollution levels in the Yamuna River, highlighted by citizen journalists, led to 
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stricter regulations on industrial effluents. Similarly, citizen-generated content about water 

conservation in Rajasthan resulted in new government initiatives and increased budget allocations for 

water conservation projects. These findings suggest that digital citizen journalism can significantly 

influence governmental actions by bringing attention to environmental issues that require immediate 

policy intervention. 

In addition to influencing policy, the role of social media in environmental discourse was also 

explored. The study analyzed how social media platforms have been used to disseminate citizen-

generated environmental content. The Kerala floods, Ganga River pollution, and forest fires in 

Uttarakhand were the key environmental crises covered by citizen journalists, with high engagement 

levels on platforms such as Twitter, Facebook, and Instagram. These platforms facilitated widespread 

awareness of the issues, with 20,000+ posts about the Kerala floods generating over 2 million 

engagements, demonstrating the extensive reach and impact of digital citizen journalism on a global 

scale. 

The challenges faced by digital citizen journalism were also highlighted in the results. Respondents 

indicated that misinformation and fact-checking were major concerns, with 60% acknowledging that 

ensuring accuracy in environmental reporting was difficult. Moreover, 52% of respondents cited the 

digital divide as a barrier to participation, particularly in rural areas where internet access is limited. 

The lack of professional training in journalism also emerged as a challenge, with 47% of respondents 

recognizing the need for better skill development in the field of digital journalism. 

Despite these challenges, the results also suggest that digital citizen journalism continues to thrive 

and grow in influence. The study shows that citizen-generated content has the potential to inspire 

real-world action, engage large audiences, and influence policy. However, addressing the challenges 

of misinformation, access, and professional training is essential for maximizing the impact of digital 

citizen journalism in environmental movements. 

The findings also highlight the potential future impact of digital citizen journalism, especially with 

the integration of emerging technologies such as augmented reality (AR) and artificial intelligence 

(AI). These technologies are expected to revolutionize environmental reporting by providing 

immersive experiences and more accurate data analysis, thus enhancing the overall effectiveness of 

citizen journalism in raising awareness and mobilizing action on environmental issues. 

Table 1: Environmental Awareness Among Audiences 

Environmental Issue 

Percentage of Respondents Who 

Became Aware Through Citizen 

Journalism 

Primary Platforms 

Used 
Source 

Air Pollution in Delhi 82% 

Twitter, 

Instagram, 

Facebook 

Reddy & 

Rajan (2023) 

Water Scarcity in 

Rajasthan 
67% YouTube, Blogs 

Kumar & 

Sharma (2022) 

Illegal Sand Mining in 

Coastal Areas 
58% Twitter, Instagram 

Gupta et al. 

(2023) 

Endangered Species 

Conservation 
73% 

Instagram, 

YouTube 

Mohan & 

Desai (2023) 
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Discussion 

The results of this study underscore the growing importance of digital citizen journalism in 

promoting environmental awareness and driving collective action. The survey data reveals that digital 

citizen journalism has played a significant role in raising public awareness of pressing environmental 

issues, such as air pollution, water scarcity, and illegal mining. The widespread use of platforms like 

Twitter, Instagram, and YouTube demonstrates how accessible and influential these tools have 

become in disseminating critical environmental information to a global audience. 

The mobilizing effect of citizen journalism is evident in the high levels of participation in 

environmental movements like #FridaysForFuture and the #SaveAarey campaign. These movements, 

which originated from citizen-driven content, have successfully rallied large numbers of people to 

take direct action, including participating in protests, signing petitions, and advocating for policy 

changes. The results indicate that digital citizen journalism not only informs the public but also 

empowers individuals to actively engage in environmental advocacy. 

Moreover, the influence of citizen journalism on policy and governance cannot be overlooked. The 

findings suggest that citizen-generated content has led to tangible policy changes, such as stricter 

pollution control measures in the Yamuna River and new water conservation projects in Rajasthan. 

This highlights the capacity of citizen journalism to hold institutions accountable and create pressure 

for governmental action on environmental issues. The role of citizen journalists in shaping policy 

underscores the growing power of non-professional journalists in driving meaningful change. 

However, the challenges identified in the study, particularly misinformation and the digital divide, 

must be addressed to ensure the effectiveness and inclusivity of digital citizen journalism. 

Misinformation can undermine the credibility of environmental reporting, leading to public confusion 

and diminishing the impact of citizen journalism. Furthermore, the digital divide remains a 

significant barrier to the full participation of rural and economically disadvantaged communities in 

environmental journalism. As such, bridging this divide through increased access to digital tools and 

training is crucial for fostering a more inclusive environmental movement. 

The integration of emerging technologies, such as AR and AI, holds great promise for enhancing the 

reach and impact of digital citizen journalism. These technologies can enable more immersive and 

accurate reporting on environmental issues, thereby fostering deeper engagement from audiences. 

The ability to visualize environmental data through AR, for example, could enhance public 

understanding of the severity of environmental crises, while AI could help streamline content 

creation and data analysis, making it easier to identify trends and patterns in environmental reporting. 

Despite the challenges, the study demonstrates that digital citizen journalism remains a powerful tool 

for environmental advocacy. By providing a platform for underrepresented voices and bringing 

attention to local environmental issues, citizen journalism helps fill gaps left by traditional media. 

The results indicate that digital citizen journalism has the potential to drive large-scale change, as 

evidenced by the success of various campaigns and the growing influence of citizen-generated 

content on environmental discourse. 

The findings also suggest that the future of digital citizen journalism will continue to evolve 

alongside advancements in digital technologies. As new tools and platforms emerge, the role of 

citizen journalists in shaping environmental awareness and action will only become more significant. 

By harnessing the power of digital technologies and addressing challenges such as misinformation 

and access, citizen journalism can continue to be a catalyst for positive environmental change. 
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Finally, the study’s results underscore the need for a more structured approach to digital citizen 

journalism, particularly through training programs that equip citizen journalists with the necessary 

skills to produce accurate and impactful content. Professional development and media literacy are 

critical for ensuring that citizen journalism remains a credible and effective force for environmental 

change in the future. 
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